Nigel King Yachting Ltd

Marmara-Vialeron-ouchon/Le Figaro



Imagine a Challenge

« With mass appeal and broad media exposure
 That's competitive and exciting
» Offers a multi-faceted, understandable platform

« With brand equity through public interaction and co rporate
hospitality

« Facilitates internal communications and team develo pment

“I think you get a better bang for your buck in sailing. We had a good look at all sports
and there is nothing, in our view, that compares with sailing.”

, Chief Marketing Officer at Skandia



Your Opportunity

 To show your organisation as the market leaderiny  our sector

 To engage in an integrated social responsibility pr ogram

* To participate, literally, in a 3-year planned prog ram

« To have naming and media rights in a high value, hi  gh return challenge
* To utilise an integrated media plan

e To meet your stakeholders in an relaxed environment

» To offer your team a unifying common goal

* To gain exposure from extraordinary branding opport unities

 To enjoy a focus for networking, strategic partners and employee motivation.

“Offshore sailing has shown itself to be a mature, high value sport —worthy of the most
demanding of sponsors.” Marketing Week, 2005



The Benefits

« Structured strategic program

- Full project naming rights

* Integrated Media coverage of one of the highest regarded events in Europe
» Unrivaled B2B opportunities

* Unrivaled B2B VIP hospitality

« Unrivaled B2C opportunities

« A story that your leaders, team and clients will talk about for years to come

“Sailing is a metaphor for our brand. It's a perfect balance: high performance with

natural resources plus a celebration of the peak of human endurance.”
Head of Brand Strategy, Volvo



NIGEL'S OBJECTIVES

“For us, the returns over six years of sponsoring sa

getting out of other sports. Sailing is the most ¢
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iling have been way beyond what our competitors are
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, Chairman, Pindar Group

Demonstrate yacht racing as a multi-level platform
Develop a platform for talent development

Develop a commercial partnership with unrivalled
delivery

incentivise your staff

Provide an environment where your clients can reall y
get to know you

Make your brand synonymous with courage and
adventure

Provide media coverage and global awareness for you r
brand

Give you the chance to be the first UK winner of La
solitaire du Figaro

Bring this iconic French race to a UK port for year s to
come



THE PERSON -Nigel King is all business

“3am ,a bitterly cold night, the wind and rain lash
layer; my swollen hands sting and burning muscles f

rom exertion; but it's satisfying and leaves a

of accomplishment.”
, working in Walthamstow market - age 15

first chance to sail came at age 18.

He has sailed over 90,000 miles offshore.

Nigel thrives on pushing his personal limits; his
with the world’s finest sailors to solo sailing.

He’s been involved in 2 Volvo Ocean Races, Jules
Verne trophy attempt, as well as having sailed in f
trans-ocean crossings, completed three Fastnets,
Design and Olympic trials.

Nigel has sailed with the best sailors in the world

Champion Mike Golding, both of whom made their
names in the Vendée Globe.

Born and raised in East London, 39 —year-old Nigel
King left the market stalls of Walthamstow when his

for challenge has driven him from fully-crewed eve

three Sydney/Hobart, Newport to Bermuda, Gotland
Rund, North Sea, Middle Sea, Admirals Cup, Maxi One

Dame Ellen MacArthur and the current IMOCA World

my face; under my waterproofs sweat soaks my base

glow

thirst
nts

ive



Nigel’s Career Highlights

Beneteau Figaro Il circuit 2007

5t 13" and 15™ in his first full season on Figaro circuit
series

www.classfigarobeneteau.com

SNSM Race, France 2006

Tactician and helm, ECOVER - Skipper Mike Golding , 284
miles around Brittany, breaking the race record by over 2
hours

WWW.reeardsnsm.com

Volvo Ocean Race 2005
Member PIRATES OF THE CARIBBEAN team

Www.volvoocearace.com

Jules Verne Record Attempt, 2003
Crew Team KINGFISHER, Skipper Ellen MacArthur

Volvo Ocean Race, 2001-2002
Crew Team NEWS CORP

WWW.volvooceanrace.com

EDS Atlantic Challenge, 2001
Crew ECOVER Open 60. Skipper Mike Golding

UK Soling Olympic Trials, 1996
Finished in 6 ™ overall at Atlanta Olympics trials

Nigel has also Won four National Sailing Championsh  ips
during his career



Nigel King: What others say

Royal Yachting Association

“Since Nigel began working on the Volvo / RYA keel boat program, Nigel has made himself available to all, at
all levels , no matter where he is in the world. Without his input, many would not have gained the competence
they now have. .. an inspiration to us all , a true professional.”

Aviva Ocean Racing

“My decision in sailing with Nigel has many underlying factors. This is my last opportunity before | have to go
it alone for personal coaching to build my confidence to sail these boats, hard and fast. Nigel‘s strong
offshore experience lets him impart knowledge with excellent communication skills. His skills are not just in
sailing and decision-making but also in boat building and sail-making .” B

Merriweather training & development

“When you're a leader who wants to inspire and motivate your team, the Merriweather technique will support
you in achieving your success. We make this happen through coaches like Nigel King, who are business
professionals, academics and adventurers. Nigel's success and experience in the multi faceted world of
offshore racing, linked to his exceptional communication skills make him am ideal choice to help inspire

teams and their leaders” =t



The Challenge - La Solitaire du Figaro
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du 19 juillet La Rochelle * “The unofficial world championship of
o 1t Vigo single-handed offshore racing”

Cherbourg

LRt e A multi stage race within the English

Channel, Bay of Biscay and Irish sea
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Media - Facts

General Interest 2007

TV - 150 hours of TV coverage

Radio — 126 hrs

Press — 3200 articles

Internet — featured on some 1,200 websites worldwide

40 year history of an event that delivers and spons  ors coming back year after
year

Stories run in 97 different publications throughout the year

Visitors Village — 200,000 visitors at the Caen race  village prior to the start of
the race

Total estimated visitors (for start, finish and vil lage) — 700,000



The Programme

Mar Solo Les Sables S Solo Qualifier for the La solit  aire du Figaro www.sportsnautiquessables.com
May Solo Transmanche S Solo Qualifier for the La soli  taire du Figaro http//ycabers.free.fr

May Solo Concarneau S ‘Solo Qualifier for the La soli  taire du Figaro www.solo-portsfrance.com

Aug La Solitaire Afflelou Le Figaro $ Course TBA www.lasolitaire.com

April AG2R Two Handed - Western France to Caribbean www.thropheebpeicom
May Solo Transmanche S Solo Qualifier for the La solitaire du Figaro http//ycabers.free.fr

May Solo Concarneau S Solo Qualifier for the La solitaire du Figaro www.solo-portsfrance.com
Aug La Solitaire Afflelou Le Figaro dourse TBA Qossib le route through UK www.lasolitaire.com
September Cap Istanbul Mediterranean event, course TB A www.capistanbul.com

Apr Trophee BPE Solo transatlantic - Western France to Caribbean www.sportsnautiquessables.com
May Solo Transmanche S Training Event http//ycabers.free.fr

May Solo Concarneau S Training event www.solo-portsfrance.com

Aug La Solitaire Afflelou Le Figaro $ Course TBA www.lasolitaire.com

September

Cp Istanbul

S Course TBA

www.capistanbul.com
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Partner Branding Opportunities

. Hull (full naming)  total coverage giving boat namin g rights
(this would be the Racing Name of boat)

. Mainsail full coverage of 2 mainsails for full seas on

. Spinnakers coverage on 2 spinnakers

. In Port Mainsail Mesh sail that can be flown in port at race village

. Mast Running vertical up mast

. Boom Running full length of boom

. Boom Cover Covering main sail when in dock

. On deck stickers — Transom, cockpit sides, coach roof — 12 stickers

. Logos below deck below deck in companying way visib le from navigation station

camera video diary 4 stickers
. Van full support vehicle branding
. Clothing All racing clothing

» Shore side clothing
» Support team clothing



Contact Nigel

Nigel King

20 Ellery Grove
Lymington
Hampshire
S041 9DX

UK

nigel@nigelkingyachting.com

+44 (0)7779156796

www.nigelkingyachting.com



